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Catalist Data

Catalistis an independent group that maintains a national
database of all votingge individuals in the United States.

During the 2008 election cycl€atalisti NI O1 SR 2 NA |
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unregistered individuals.

Catalistdata demonstrate that WVWYV was incredibly successfL
at identifying, contacting, registering, and mobilizing to vote
Individuals in key demographic groups who were otherwise
highly unlikely to vote in the 2008 election.
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Catalist datademonstrate t h a't

. WVWVeffectively targeted and successfully contacted
unmarriedwomen, African Americans, Hispanics, and
Youthswho were identified as unlikely tgote.

These groups constitute the
> now accounting for 52% of the voting
eligible population

. WVWV was often the only organization to have
contacted these individuals about registering to vote.
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http://www.wvwv.org/assets/2009/8/12/RAE-unmarried-women.pdf
http://www.wvwv.org/assets/2009/8/12/RAE-unmarried-women.pdf

Catalist dat a demonstrate t

. WVWV applicants were significantly more likely to
actually vote than all registered voters in each
demographic and significantly more likely to vote than
voters registered by other civic engagement groups.
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By the Numbers

- WVWV mada&0 million contacts-- 24% of all contacts
in/ I G fedorddi Q a

- WVWV contacted 2.85 millionunique individuals-
26% of all unique Individuals contacted, according to
Catalistrecords.

. WVWYV contacted ovelO millionindividuals who
were contactedonly by WVWV
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By the numbers (continued)

81% of individuals contacted by WVWV were
contactedonly by WVWV

.8 O2YLI NANaA2YZ ny: 2F 2140
contacted only by them.
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Unmarried Women

- WVWV was the ONLY group to contact 30% of all the
unmarried women contacted by an independent

group
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African Americans

- WVWV was the ONLY group to contact 42% of all the

African Americans contacted by an independent grou

68% of the African Americans contacted by WVWV
had a vote likelihood of 45% or less, compared to a
36% likelihood for those contacted by other groups
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Hispanics

- WVWV was the ONLY group to contact 19% of all the

Hispanics contacted by an independent group

65% of the Hispanics contacted by WVWV had a vot
likelihood of 45% or less, compared to a 40%
likelihood for those contacted by other groups
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Youth (18 -29 yr olds)

- WVWV was the ONLY group to contact 29% of all the
youths contacted by an independent group

80% of the youths contacted by WVWV had a vote
likelihood of 45% or less, compared to a 58%
likelihood for those contacted by other groups
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Contacts made by WVWV

Total Contacts: 30,176,502
Distinct Contacts: 12,852,387
Total Voter Registration Applicants 931,641

Channel breakdown of contact
(30,176,502 contacts)

Robo 10%

Phone 5%

Mail 85%
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Voter Registration Applicant Cotalist sel:
Demographics :
WVWYV Applicants Other Applicants

African American rican American
Youth uzré(zl)/(jr 30 3206 Youth Lézdo/fr 20 = B
All others
All others
17%

10%
Single  Women
73%

Single Women
44%
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. _gatalist
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Catahst

Targeting of All Single Women
s .

Less Dense More Dense

WVWYV Contacted All Single Women
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Single Women
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Targeting of Registered
Single Women

WVWYV Contacted Registered
Single Women
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All Registered Single Women
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Targeting of Registered Satalist

>

African Americans B B
Less Dense More Dense
WVWYV Contacted Registered
African Americans All Registered African Americans
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Targeting of Registered Eatalist Ly

Less Dense More Dense

Hispanics B

WVWYV Contacted Registered
Hispanics All Registered Hispanics
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Targeting of Registered ,;C';atalist

Youth (18-29) B

Less Dense More Dense

WVWYV Contacted Registered
Youth All Registered Youth
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WVWYV Influence Contact by

Rising Electorate

Share of Independent Contact of Registered Voters b
Rising American Electorate Category

m Other Independent
Both
WVWV

Total Single Womer\frican American Hispanic Youth
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WVWYV mademore unique Gatalist
contacts than other organizations

Sole Group to Contac

Contacted by Other Independent Group(

Contact by Other Independent and Federal Groug
m Contacted by Federal Group(:

| | |
Other Independent

Groups Registered
Voters

WVW\V Registered Voters

Other Independent
Groups

WVWV

0% 20% 40% 60% 80% 100%
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WVWV applicants turned Catalist
out at higher rates ’

2008 Turnout Among Each Demographic Group

All Voters M Voters Registered 07-08 MW Other Progressive Applicants B WVWYV Applicants
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Share of voters turning out in the 2008 genel

45% e Tt
Single Female African American Hispanic Youth (18-29)
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